
1. Introduction 
1.1.	 These Terms and Conditions govern participation 

in the UEFA Champions League Final Flash 
		 Campaign (“the Campaign”). 

1.2.	The Campaign is organised by Standard Bank 
		  Namibia Limited (“the Bank”). 

1.3.	Participation in this Campaign constitutes 
		 acceptance of these Terms and Conditions.

2. Campaign Period
2.1. The Campaign will commence on 20 March 2026 

and close on 30 April 2026. 

2.2. No activity outside of this period will be considered 
		 for qualification.

3. Eligibility Criteria
3.1. The Campaign is open to Standard Bank Namibia 

customers. 

3.2. Participants must:
• Be Namibian citizens or legal residents
• Be 18 years or older
• Hold an active Standard Bank Namibia credit card
• Be in good standing with the Bank
• Not be affiliated with a Politically Exposed Person

(PEP) 

3.3. Failure to meet any of the above criteria will result i	
		  n disqualification.

4. Campaign Mechanics
4.1. The Campaign is based on credit card usage during 

the Campaign period. 

4.2. Participants will qualify for the draw based on the 
number of credit card transactions (“swipes”) 		
made during the Campaign period. 

4.3. Each qualifying transaction (swipe) increases 
the participant’s chances of being selected in 
the draw.

• The more swipes a participant makes, the higher
their chances of winning.

• There is no minimum or maximum transaction value
required for qualification. 

	 4.4. Only valid and successful transactions will be 
		 considered. 

4.5. Transactions must:
• Be processed and not declined or reversed
• Be linked to an active credit card account
•	 Reflect at least one financial transaction during the

Campaign period

5. Winner Selection
	 5.1. The winner will be selected on 30 April 2026.
	 5.2. All qualifying entries (based on swipe activity) 

will be entered into a random draw.
	 5.3. The Bank reserves the right to verify all qualifying 

transactions before confirming the winner.
5.4. The Bank’s decision is final, and no 

correspondence will be entered into. 

6. Prize Details
	 6.1. The winner will receive a double hospitality package 

to attend the UEFA Champions League Final in 
Budapest, May 2026. 

6.2. The prize includes:
• Return international flights
• Accommodation
• Match ticket(s)
•	 One official excursion 

6.3. The prize excludes:
• Local transport and transfers (including bus fares)
• Visa application costs (unless otherwise specified)
• Personal expenses and incidentals

7. Travel Requirements
7.1. The winner must:
•	 Hold a valid passport
• Be eligible to apply for a Schengen visa
•	 Be available to travel on the dates specified by the

Bank 

	 7.2. 	Failure to obtain a visa will result in forfeiture of 
		 the prize. 

	 7.3. The Bank will not be responsible for visa denials or 
		 delays. 

8. Partner / Guest Conditions
	 8.1. 	The winner may nominate one travel companion. 

8.2. The companion must:
•	 Be 18 years or older
• Be eligible to apply for a Schengen visa
•	 Be available to travel on the dates specified by the

Bank
•	 Not be affiliated with a Politically Exposed Person

(PEP) 

	 8.3.	The companion is not required to be a customer 
of the Bank.

9. General Conditions
9.1. The prize is:
• Non-transferable
•	 Non-exchangeable
•	 Not redeemable for cash 

9.2. The Bank reserves the right to:
• Substitute the prize with one of equal or greater value
• Amend or cancel the Campaign at its discretion

9.3. Any fraudulent activity or manipulation of 
transactions will lead to immediate disqualification.

10. Liability
10.1. The Bank shall not be liable for:
• Any injuries, harm, or medical conditions sustained

by the winner or their nominated travel companion 
before, during, or after the travel or prize experience

•	 Travel disruptions, cancellations, or delays
•	 Visa-related outcomes

11. 	 Data Protection
Participant information will be used strictly for
Campaign administration and in accordance with 		
applicable data protection laws in Namibia.

12. Brand Representation and Conduct
12.1. The winner and their nominated travel companion

  acknowledge that they may be required to act as 
  brand rep resentatives of Standard Bank Namibia
   Limited and Mastercard during the prize 

           experience. 

12.2. As brand representatives, they agree to:
• Uphold the values and reputation of both

organisations
• Conduct themselves appropriately at all times
•	 Refrain from behaviour that may bring the

organisation into disrepute 

12.3. The winner may be required to:
•	 Participate in marketing and promotional activities
• Provide consent for the use of their name and

likeness without additional compensation 

12.4. Any misconduct or reputational risk may result in 
  disqualification or forfeiture of the prize. 

12.5. The Bank reserves the right to make a final 		
           determination on all matters relating to conduct.

13. Governing Law
These Terms and Conditions, as well as the Campaign, 
shall be governed by the laws of the Republic of 

	 Namibia.

1. Introduction

1.1. These Terms and Conditions govern participation 
in the UEFA Champions League Final Flash Campaign 
(“the Campaign”).

1.2. The Campaign is organised by Standard Bank 
Namibia Limited (“the Bank”).

1.3. Participation in this Campaign constitutes 
acceptance of these Terms and Conditions.

2. Campaign Period

2.1. The Campaign will commence on 20 March 2026
and close on 10 April 2026.

2.2. No activity outside of this period will be considered 
for qualification.

3. Eligibility Criteria

3.1. The Campaign is open to:
•  Consultants
•  Relationship Managers
•  Corporate Bankers

3.2. Participants must:
•  Be permanently employed by the Bank at the time of 

the draw
•  Be Namibian citizens
•  Be 18 years or older
•  Be in good standing in terms of internal HR and 

performance policies
•  Not be affiliated with a Politically Exposed Person 

(PEP)

3.3. Failure to meet any of the above criteria will result 
in disqualification.

4. Campaign Mechanics

4.1. The Campaign will be driven primarily through the 
CDE scorecard framework.

4.2. Performance will be measured based on individual 
branch targets allocated.

4.3. Participants will qualify for the draw based on:
•  The highest number and/or value of New-To-Bank 

(NTB) credit card onboardings; or
•  The highest value of credit limit increases within their 

segment.

4.4. Qualification can be achieved through either:
•  NTB onboarding performance (volume or value);
    or
•  Credit limit increase performance (value-based).

4.5. Only active and compliant accounts will be 
considered:
•  Accounts must be active at the time of the draw.
•  At least one financial transaction must be confirmed.

5. Winner Selection

5.1. The winner will be selected on 10 April 2026.

5.2. All qualifying participants will be entered into a 
draw.

5.3. The Bank reserves the right to verify all qualifying 
metrics before confirming the winner.

5.4. The Bank’s decision is final, and no correspondence 
will be entered into.

6. Prize Details

6.1. The winner will receive a double hospitality 
package to attend the UEFA Champions League Final in 
Budapest, May 2026.

6.2. The prize includes:
•  Return international flights
•  Accommodation
•  Match ticket(s)
•  One official excursion

6.3. The prize excludes:
•  Local transport and transfers (including bus fares)
•  Visa application costs (unless otherwise specified)
•  Personal expenses and incidentals

7. Travel Requirements

7.1. The winner must:
•  Hold a valid passport
•  Be eligible to apply for a Schengen visa
•  Be available to travel on the dates specified by the 

Bank

7.2. Failure to obtain a visa will result in forfeiture of the 
prize.

7.3. The Bank will not be responsible for visa denials or 
delays.

8. Partner / Guest Conditions

8.1. The winner may nominate one travel companion.

8.2. The companion must:
•  Be 18 years or older
•  Be eligible to apply for a Schengen visa
•  Be available to travel on the dates specified by the 

Bank
•  Not be affiliated with a Politically Exposed Person 

(PEP)

8.3. The companion is not required to be an employee 
of the Bank.

9. General Conditions

9.1. The prize is:
•  Non-transferable
•  Non-exchangeable
•  Not redeemable for cash

9.2. The Bank reserves the right to:
•  Substitute the prize with one of equal or greater value
•  Amend or cancel the Campaign at its discretion

9.3. Any fraudulent activity or manipulation of results 
will lead to immediate disqualification.

10. Liability

10.1. The Bank shall not be liable for:
•  Any injuries, harm, or medical conditions sustained 

by the winner or their nominated travel companion 
before, during, or after the travel, match attendance, 
excursions, or any part of the prize experience, 
regardless of whether such injuries arise directly or 
indirectly from participation in the Campaign or the 
utilisation of the prize.

•  Travel disruptions, cancellations, or delays
•  Visa-related outcomes

11. Data Protection
Participant information will be used strictly for 
Campaign administration and in accordance with 
applicable data protection laws in Namibia.

12. Brand Representation and Conduct

12.1. The winner and their nominated travel 
companion acknowledge that they will act as brand 
representatives of Standard Bank Namibia Limited
and Mastercard during the Campaign and associated 
prize experience.

12.2. As brand representatives, the winner and their 
companion agree to:
•  Uphold the values, reputation, and professional 

standards of both organisations at all times
•  Conduct themselves in a manner that reflects 

positively on Standard Bank and Mastercard
•  Refrain from any behaviour that may bring either 

organisation into disrepute.

12.3. The winner may be required to:
•  Participate in marketing, media, and promotional 

activities
•  Provide consent for the use of their name, image, and 

likeness for internal and external communications, 
without additional compensation.

12.4. Any misconduct, reputational risk, or breach of 
these standards, as reasonably determined by the 
Bank, may result in:
•  Disqualification from the Campaign, and/or
•  Withdrawal or forfeiture of the prize, including during 

or after the travel experience.

12.5. The Bank reserves the right to make a final 
determination on all matters relating to brand 
representation and conduct.

13. Governing Law

These Terms and Conditions, as well as the Campaign, 
shall be governed by the laws of the Republic of 
Namibia.

External Campaign 
Terms And Conditions

1. Introduction

1.1. These Terms and Conditions govern participation 
in the UEFA Champions League Final Flash Campaign 
(“the Campaign”).

1.2. The Campaign is organised by Standard Bank 
Namibia Limited (“the Bank”).

1.3. Participation in this Campaign constitutes 
acceptance of these Terms and Conditions.

2. Campaign Period

2.1. The Campaign will commence on 20 March 2026
and close on 10 April 2026.

2.2. No activity outside of this period will be considered 
for qualification.

3. Eligibility Criteria

3.1. The Campaign is open to:
•  Consultants
•  Relationship Managers
•  Corporate Bankers

3.2. Participants must:
•  Be permanently employed by the Bank at the time of 

the draw
•  Be Namibian citizens
•  Be 18 years or older
•  Be in good standing in terms of internal HR and 

performance policies
•  Not be affiliated with a Politically Exposed Person 

(PEP)

3.3. Failure to meet any of the above criteria will result 
in disqualification.

4. Campaign Mechanics

4.1. The Campaign will be driven primarily through the 
CDE scorecard framework.

4.2. Performance will be measured based on individual 
branch targets allocated.

4.3. Participants will qualify for the draw based on:
•  The highest number and/or value of New-To-Bank 

(NTB) credit card onboardings; or
•  The highest value of credit limit increases within their 

segment.

4.4. Qualification can be achieved through either:
•  NTB onboarding performance (volume or value);
    or
•  Credit limit increase performance (value-based).

4.5. Only active and compliant accounts will be 
considered:
•  Accounts must be active at the time of the draw.
•  At least one financial transaction must be confirmed.

5. Winner Selection

5.1. The winner will be selected on 10 April 2026.

5.2. All qualifying participants will be entered into a 
draw.

5.3. The Bank reserves the right to verify all qualifying 
metrics before confirming the winner.

5.4. The Bank’s decision is final, and no correspondence 
will be entered into.

6. Prize Details

6.1. The winner will receive a double hospitality 
package to attend the UEFA Champions League Final in 
Budapest, May 2026.

6.2. The prize includes:
•  Return international flights
•  Accommodation
•  Match ticket(s)
•  One official excursion

6.3. The prize excludes:
•  Local transport and transfers (including bus fares)
•  Visa application costs (unless otherwise specified)
•  Personal expenses and incidentals

7. Travel Requirements

7.1. The winner must:
•  Hold a valid passport
•  Be eligible to apply for a Schengen visa
•  Be available to travel on the dates specified by the 

Bank

7.2. Failure to obtain a visa will result in forfeiture of the 
prize.

7.3. The Bank will not be responsible for visa denials or 
delays.

8. Partner / Guest Conditions

8.1. The winner may nominate one travel companion.

8.2. The companion must:
•  Be 18 years or older
•  Be eligible to apply for a Schengen visa
•  Be available to travel on the dates specified by the 

Bank
•  Not be affiliated with a Politically Exposed Person 

(PEP)

8.3. The companion is not required to be an employee 
of the Bank.

9. General Conditions

9.1. The prize is:
•  Non-transferable
•  Non-exchangeable
•  Not redeemable for cash

9.2. The Bank reserves the right to:
•  Substitute the prize with one of equal or greater value
•  Amend or cancel the Campaign at its discretion

9.3. Any fraudulent activity or manipulation of results 
will lead to immediate disqualification.

10. Liability

10.1. The Bank shall not be liable for:
•  Any injuries, harm, or medical conditions sustained 

by the winner or their nominated travel companion 
before, during, or after the travel, match attendance, 
excursions, or any part of the prize experience, 
regardless of whether such injuries arise directly or 
indirectly from participation in the Campaign or the 
utilisation of the prize.

•  Travel disruptions, cancellations, or delays
•  Visa-related outcomes

11. Data Protection
Participant information will be used strictly for 
Campaign administration and in accordance with 
applicable data protection laws in Namibia.

12. Brand Representation and Conduct

12.1. The winner and their nominated travel 
companion acknowledge that they will act as brand 
representatives of Standard Bank Namibia Limited
and Mastercard during the Campaign and associated 
prize experience.

12.2. As brand representatives, the winner and their 
companion agree to:
•  Uphold the values, reputation, and professional 

standards of both organisations at all times
•  Conduct themselves in a manner that reflects 

positively on Standard Bank and Mastercard
•  Refrain from any behaviour that may bring either 

organisation into disrepute.

12.3. The winner may be required to:
•  Participate in marketing, media, and promotional 

activities
•  Provide consent for the use of their name, image, and 

likeness for internal and external communications, 
without additional compensation.

12.4. Any misconduct, reputational risk, or breach of 
these standards, as reasonably determined by the 
Bank, may result in:
•  Disqualification from the Campaign, and/or
•  Withdrawal or forfeiture of the prize, including during 

or after the travel experience.

12.5. The Bank reserves the right to make a final 
determination on all matters relating to brand 
representation and conduct.

13. Governing Law

These Terms and Conditions, as well as the Campaign, 
shall be governed by the laws of the Republic of 
Namibia.


